Premier Issue

.;v
ST D SRR TR S
[

Fall 1988

LI T AT TP
.

SaTee-
.

=

AR

e of

!’?H

a

R



Published by The International
Laser Display Association

EDITORIAL
Director of Publications
Diane P. Burley

Editorial Assistant
Barbara Leopold

Art Director
Ann Marie Mascla

CIRCULATION
Barbara Inatsugu

ADVERTISING OFFICES
213 826-3838

ILDA BOARD OFDIRECTORS
President
Joanne McCullough,
AudloVisual Imagineering

Board
Len DeBenedictls,
Coherent Inc,

Ron Goldsteln,
Laser Media

Walter Gundy,
Image Englneering

Dick Sandhaus,
Sclence Faction

Executive Director
Barbara Inatsugu

The Loseristis cistributed free of charge fo members.
Forinformation on becoming @ memberoron
adveriising, please call (213) 826-3838

The Laseristwelkcomes editorial submissions and
photographs. Color slides ond transparencles conbe
relurned i occompanied by a self-oddressed, stamped
envelope. Plecse send oll submissions to: The Losarist,
1126 Ashiond Avenue, Santa Monica, CA 90405,

FRONT COVER PHOTO: Static image from Laser
Fantasy's animated choreography of "The Skyline
Fire Dance,” by musician David Lanz. The image
used multiple scanner heads using a 1-Watt white
light Krypton. Photo by Floyd Rollefstad.

Piinted by
Pcneoiama Press, Inc.
Van Nuys, Caliiomia

© 1928 Intemational Laser Display Association. ILDA Is a

not-for-profit corporation, organked under the laws of the

District of Columbla.No portion of this mogazine may be

;’pnzfuced without the express permission of the ILDA
o

2 The Laserist Fall 1988

EDITOR'S
MEMO

Welcome to the premier issue of
The Laserist, the firstand only publica-
tion geared specifically to the laser
display industry.

Over the years, the industry had
grown froma few smallinnovators to
alarge and diverse array of laser dis-
play professionals. The time had
come for our industry to group to-
gether to shareideas and nurture new
ones. From this need, emerged ILDA
—the International Laser Display As-
sociation.

ILDA’s objective was to providea
clearinghouse of information on new
and standing government regula-
tions; a unified stance towards these
regulatory bodies; to standardize a
uniformly high level of professional-
ism. As time passed, it became clear
that a publication was necessary —
not only to keep members informed,
but to provide a vehicle of informa-
tion for anyone interested in the art
and science of laser display.

When conceiving the publica-
tion, one thing was certain: we would
publishin full color. Art Director Ann
Marie Mascia and I worked to come
up with a front cover design that
would showcase the excitement and
dynamics of laser light. Editorially,
we decided to focus on all aspects of
the laser industry, with information
of interest to both the technologist

and the end user alike. In this issue,
you'll read special reports from the
Safety, Ethics and Technology Com-
mittees. You'll find feature stories on
producing a multi-media event, per-
forming at the Olympic Games, and
the trials and tribulations of overseas
installations.

In order to continue bringing you
articles that address the issues and
concerns of an industry, we welcome
your suggestions, comments and
ideas.

InJaunching this publication there
are many people to whom to be grate-
ful. Special thanks must go to the
Public Awareness Committee headed
up by Daniel Cohn, and to Don
Dorsey, Walter Gundy, Seiji Inatsugu,
Joanne McCullough, Fred Read, Floyd
Rollefstad, Dick Sandhaus, Mary
Slusarski,and ILDA's Executive Direc-
tor Barbara Inatsugu. Finally, we wish
to express our deepest appreciation to
our advertisers for showing their sup-
port of The Laserist — and the laser
display industry as a whole.
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Are You A Member?
Annual ILDA General Meeting

Georgia's Sftone Mountain Park
November 3, 4, 5

For infomﬁon on membership call (213) 826-3838
For information on the meeting contact
Carla Groves (404) 498-0030
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PRESIDENT'S
MESSAGE

By Joanne McCullough

Joanne McCullough is Co-owner and Gen-
eral Manager of Audio Visual Imagineer-
ing, and President of ILDA.

If T hadn’t been at the exhibit area of
the International Planetarium Society
Conference, and seen it with my own
eyes, | would not have believed it: Sev-
eral competing laser display compa-
nies, most of whom were ILDA mem-
bers, were sharing their technical ad-
vancements, successful business strate-
gies and marketing techniques. They
were speaking to laser display compa-
nies who were not ILDA members, and
were encouraging them to join the asso-
ciation.

So why was this such a surprise? 1
remember when most laser display
companies were so fiercely competitive,
that very little information was shared.
Don’t get me wrong, member compa-
niesarestill very competitive. However,
outof our common commitment to raise
the level of performance, ethical and
safety standards in the entire laser dis-
play industry, laser companies have
demonstrated increased cooperation
and compatibility. As a result, we are
raising thelevel of prestige of our indus-
try as well as the professional practices
of our members.

Whatis emerging isa win-win rela-
tionship among ILDA members. Mem-
bers are supporting one another in the
success of their shows knowing that
each of our successes serves notonly the
individual laser company and their
client, but also the entire industry.

Some of the other obvious benefits
of our association are:

* We have the opportunity to learn
about all the member companies and
can establish a larger base for network-
ing.

* We stand asa unified body, rather
than many individual companies, and
havea greater voicein ourdealings with
regulatory agencies.

* We have a greater chance of re-
ceiving better rates, prices and consis-
tent treatment from our suppliers.

» We are provided with the oppor-
tunity to meet and discuss common
problems and questions and work to-
gether for solutions.

* We offer the membership list to
whom ever requests it. This provides
clients with a selection of companies

from which to choose, as well as in-
creased exposure for all members.

¢ Once a potential client knows
ILDA’s purpose and Code of Ethics,
they will be able to see the value in
selecting an ILDA member over a non-
member.

A hidden but natural benefit of our
associationis derived from the competi-
tive spirit. To maintain that competitive
edge when so much of our technical
advances can be purchased from one
another and business practices shared,
companies will be forced to continue to
pursue research and development,
creative programming and marketing.
This will ultimately result in an ex-
panded market place which, in turn,
secures the future of laser display.

For some of us, membership can be
very expensive. However, the time, ef-
fort and money you contribute to ILDA
can only benefit your company in the
long run. I recommend that more com-
panies actively participate in the work
of ILDA. And although all of you are
busy in your own companies, your ac-
tive participation in ILDA will help
ensure the growth of the entire laser
display industry.
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